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Executive Summary:

Arrowhead Golf Club is comprised of 27 championship holes
of golf on 221 prime acres, driving range and a 50,000 square foot
clubhouse complete with full restaurant and bar as well as event and
corporate meeting space.

A keen eye is kept on expertly maintaining the facility and up-
dating with the guest foremost in mind. A new restroom trailer was
installed on the West course this spring and is easily accessible to
more golfers across multiple locations on the course. Fencing at the
outdoor wedding site along the parking lot was replaced with a more
attractive fencing material, providing better privacy to outdoor wed-
ding parties. Guests can find 60 additional parking spaces as the
parking lot has been expanded. A new sign was added at the en-
trance to the property along Butterfield Road and that entire area has
become a multilevel planting of perennials and shrubs.

The kitchen and bar continue to provide good reason for
guests to visit often. Seasonal menu entrée choices and updated op-
tions for new craft beer and wine from near and far ensure our guests
will enjoy returning time and time again. From monthly live music
nights to Kids Eat Free nights to Mardi Gras and Oktoberfest and
weekly menu specials, staff is eager to welcome regular guests and
new visitors as well.

From birthdays, wedding and baby showers to business meet-

I ngs, Arrowheadods Event staff continues t
to food and tableware presentation. Arr o\
showcase is a showstopper of endless opportunities for a magical

day.

Staff is proud to provide the following glimpse of achieve-
ments and dreams for Arrowhead Golf, Events, Restaurant and Bar.






Clubhouse, Circa 1940

finished a couple of years later followed by the
In the 19208,Ra|ph Weimer and hisourse. A new maintenance facility and golf cart storage

family built the 18ole Antlers Club using horse dra@@fage opened in the spring of 2001, and when th

South

e West

plows and other tools available to farmers at that &@¢’se opened in July of that year, the golf course reno-

The tees and greens were constructed first follow¥@ig was complete.
ponds and bunkers. One of the ponds surrounded a _

green, and when viewed from the air, resembled a pair D€sign and development for the new clubh
of antlers and the head of a deer or elk. This greeR€4§@ in 2003 after PHN was selected as the a
the remnants of the antlers are visible in old pH8foth€ project. Groundbreaking took place in the
graphs of the golf course. In 1929, the club was renf@he®f 2004 and the 50,000 square foot clubf
Arrowhead Golf Club for the many Native Ameri€¢ned on May 25, 2006. The clubhouse now t
artifacts found on the site during construction. In 1887 Arrowhead Restaurant and Bar, event and m

the West Course was added to bring the numb&Pase capable of accommodating up to 275 guests
holes to the current total of 27. shop, locker rooms, an indoor teaching facility and

age for up to 40 golf carts.
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The driving range was built as part of the inftielexpanded parking lot to accommodate more guests
golf course renovation and opened in 1990. Virtualyhtdoa restroom trailer on the West golf course| were
work had been done in this area in the 25 years thabfapleted in 2016.
lowed and it had fallen into a state of disrepair.

The community has been a strong supporter in

A renovation was undertaken in fall of 201& success of Arrowhead Golf Club as it has begome a
that saw the replacement of asphalt with colored plape where neighbors meet and families gather to cele-
crete and the old vinyl dividers with new rubber cda@ie weddings and special occasions.
steel. A ramp was added to make the area accessible for
all patrons, small Bent grass chipping areas were added The rebuilt Arrowhead clubhouse celebrated
around the green and simple irrigation was addég 16th anniversary in May 2016.
properly irrigate the area. The project was completed in :
the spring of 2015 when Pergola structures, benches and
new landscaping were installed.

In 2015, there was an addition of a new re-
stroom facility between the South and East courses as
we continue to make additions to improve the guest
experience. This project included the addition of new gt o
cart paths that will allow patrons and staff to access the NG AR Toee
restrooms and move more freely between the two 3 BERNCISalps -2
courses.
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OA large majority (almost 80%) of permanent tee time and league rounds are
played by residents.

~

O The majority of open tee times are played by neresidents.

O The percentage of rounds played by residents dropped to 47.17% in 2016 from 49.7%
in 2015.

O This is the second year in a row where neresident play outpaced resident play. The
change can be attributed to increased marketing as well as the continued improve-
ment in course conditions that attracts golfers from further away.

Paid Rounds Played

Resident 47.1% Resident vs. Non-Resident
Non-Resident 52.9%

¥ Resident M Non-Resident

26,210 25,912 23 30,214

27,230 28,838 '

25,360
23,297 22,750 ZD 380
2016 2015 2014 013 2012

Annual Paid Rounds 2016 2015 2014 2013 2012

Paid Rounds 49,533 50,980 49,988 49,327 52,192
Change from Previous Year -2.8% 2% 1.3% -5.5% 10.6%
9-Hole vs. 18-Hole Rounds 2016 Resident Rounds

(9 and 18 holes)

26,101 26,524 26,770 27,096 Vs,
24307 25226 ___ 24879 [ B B 25.096 .
B | = W 2240s Non-Resident Rounds

(9 and 18 holes)

E9-Hole O18-Hole

W 9-Hole [O18-Hole

13.977 15,506

B =

Resident Non-resident

2016 2015 2014 2013 2012

For the first time in memory,-h8le rounds outnumbereeh®le rounds in 2016.While overall days of rain were down
in 2016, many of the days impacted by weather were Fridays, Saturdays or Sundays. These days have a more signific
impact on round totals than rainy Mondays and Tuesdays.
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Monthly Days with Precipitation 2012-2016 W ?wou:

W 2016

W 2015
E2014
2013
2012
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Arrowhead golf course averaged 69 days with meaningful precipitation over the past five seasons.
Total days of precipitation in 2016 specifically was 74 (5 days above normal).

Meteorological Conditions for 2016:
Timing of precipitation and forecast can have an impact on rounds played as can temperature and wind speed. In
rience, precipitation of .040 has resulted in negat

January: Near normal temperatures with sporadic light precipitation.

February: A very strong wind storm on the 19th toppled the flagpole in front of the building and left us without pov
for most of the afternoon and evening.

March: The seventh consecutive month with above normal temperatures was also more than 30 percent wette
average.

April: The cloudiest April in five years brought an end to the streak of warmer than normal months.

May: Near normal temperatures but a second consecutive May with well above average rain fall.

June: Six days with temperatures at or above 90 degrees but otherwise a pleasant month for golf.

July: One of the warmest Julys dating back to 1871 as well as being in the top 10 percent for precipitation.

August:  Fourteen days with thunderstorms rank second for Augusts since 1941.

September:Above normal precipitation and the 12th warmest September since 1872.

October: Generally very pleasant. One of the warmest 20% of Octobers in the last 146 years with only a few day
November: Dry conditions and warm weather dominated the first half of the month.

December: Almost 18 inches of snowfall was nearly double the long term average.

Meteorological winter (DecembefFebruary) saw the period become one of the warmest and driest on record with te
peratures averaging 5 degrees above normal with less than half of
the normal snowfall.

S

Meteorological summer(JuneAugust) saw rainfall totals at 29;',
above normal while days with thunderstorms were 63% abov 3
mal.

Meteorological autumn(Septembelovember) was the warme
in 45 years and thé warmest in history.
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Wheat on Park District
ed to preserving the environment and educating staff c..
minimizing our impact on the environment.

or of the EARTH FLAG. The Earth Flag recognizes :
the districtdés ongoing i i mprove and i mpl e me
green practices, including recyclingfrezadly clean-

ing supplies, energy conservation, storm water manage-
ment and composting. Striving for the award helped
identify green initiatives to explore or expand.

Arrowhead was one of nine district facilities
evaluated for recycling, ddendly cleaning supplies,
energy conservation, storm water management and
composting. The all volunteer Green Team acknowl-
edged several programs already in place at Arrowhea
Golf Club. Arrowhead uses approximately 65,560 drink
cups alone during the year. Staff researched effective s
hot/cold cups and tgo containers made from recycla-

ble materials. In switching to recyclable food containergg \rrowhead
Arrowhead has eliminated thousands of Styrofoam maz2 uses natural
terials from potentially entering our environment. material signs

Justin Kirtland, charter member and Superin-
tendent of Golf at Arrowhead, has led efforts at Arrow- : -
head using 20 percent-diesel in landscape mainte- D o i
nance equipment, installing LED lighting, properly dis-
posing of used batteries as well as initiat-
ing the use of organic fertilizers to the
golf grounds. This organic fertilizer ar
bio-stimulant is derived from earthwot
castings and results thus far have be:
favorable. Justin and his team look fo
ward to brining this fertilizer to the go!
greens, tees and annuals.

Arrowhead has been using na
ral materials in signage (golf course t
markers) and has placed recycling cc
tainers on the course and throughout
building.

I

= _ 4
Kay McKeen (far right)—founder of SCARCE (School and Community Assistance for Recycling
and Composting Education)—presented an Earth Flag to the Wheaton Park District Greening
Your Park District charter and Green Team on November 16.

10
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Golf Lesson Hours 2016

Private Adult Group Junior Group

The Adult Group lesson program was modified for
2016 season to offer time to play on the course at the e
each session. The change allowed the professional staff
ter integrate these beginning golfers into the golf game &
to a better experience for students.

b1 A wl OO01 wOerttaught 2016,

/[ & w) YyYCHGY wé&eg¢

Arrowheadds PGA Juink©®OHw@drRdg® @ ig k
~ in which boys and girls under the age of 13 compete in a 6 week long team vs. team su
~ mer golf program. The team scramble format encourages juniors to communicate with

-~ their teammates and help them with each shot; whether that is assisting with lining up a
'é:fputt or raking a bunker after 1 tds beer
| better socialize the game for the next generation of golfers. Parents are encouraged to
participate as welParents are welcome to walk with the juniors, help with golf etiquette,

~ or simply just be a spectator.

The PGA Junior Golf League has exploded in grow#ince its inception
in 2011. One of the primary goals of the PGA of Americais tb hepp wbD OUI Ul U
x E U U P E b th&dameOyaif, and the PGA Junior Golf League is a great example.

With the support of the PGA of America, the PGA Junior Golf League stands as one of
the premier new opportunities in youth sports.

Arrowheadds PGA Junior Golf League |
expect to expand even more in 200 league includes clinics, team practices, individu-
al lessons, and mock matches on top of the regular season matches. Each team has a
Instructor to teach and mentor the juniors throughout the season.

At the end of each season, Arrowhead will create32U E U widdcbnipdie
in the playoffs. Teams have the opportunity to advance to the National Championship
hosted at Disney's Palm Course, located within Walt Disney World Resort in Lake Buer
Vista, Florida.

, KYKHK CKHY

2016 2016 2016
Gross Sales Profit Margin  Profit Dollars
Hard Goods $12,603 33% $4,107
Golf Balls $52,190 25% $12,862
_— Soft Goods $82,072 42% $34,390
; ‘5 “_ | Total Sales $146,865 36% $51,359*

O Soft goodsconsist of wearables whikrd goodsare equipment and other reearable items.

*Not i ncl udadditional $19,629ireceived as part of the lease agreement with Pelican Golf (see pag
11
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Number of Players in League and O3i1 Ul wEUT wNwOi ET U1 Gwli EQwx OF
Permanent Tee Times by Day of Week .
180 O3711 Ul WEUI wWwodl ET U1 OwlT ECwx OFE

160

140

=
: ]

O. VUWEOUxOT Uwol ET Ul wxOEaUw2EC
EOQOEWEOOUPOUT UwUOWET wYl Ua wx Ox
KNWEOUx Ol UwxEUUPEDXxEUDOT dw6 i
Ul Ui 001 Ewt AdwOi wxEUVUPEDxEOUL

O/& w UGPOUwW+T ET Ul wi EEwk hwx EU

Permanent tee times start at 5:30 a.m. weekend mornings.

& g CQ H w. ¥ ¥ H (-l: I-'l(N)Y)utings are considered to be an organized event of 20 or more

. players utilizing one of our food packages or arranging plans
Number of Golf Outings 2016 through the restaurant for pre/post golf meals.

m2050Pwers BSli00fsyers  0w00-Faves  OQwe hosted4 golf outings in 201 @ersus 69 in 20160rty

nine of these had less than 50 players with many of these being less
formal events in the restaurant. Six weresinédl groups (&100)

and 19 were large groups of more than 100 players. All of the mid and
largesized groups had food and beverage packages booked through
the event department.

Oofthe 19 large groups, 12 were fundraisers and 7 were corporate or
association events. Two of these groups were new to Arrowhead in
2016.

12
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Staff runs a number of special events throughout theAyeawhead was victorious this year after a tie in 2015. The
for the enjoyment of our regular customers and otherwill once again reside at Arrowhead until the matches
guests. are played again in fall of 2017.

OLeap i ntHeld Bebruary629th, more than 50 _

women attended this event intended to bring women to tHg'€e Person Scramble This was the seventh year for
course for an evening of wine and golf talk with the profé'é‘,'-S event with three person teams competing in a scram-

sional staff, introduce them to the game or answer questlJgsformat for pro shop merchandise credit. There were
about lessons. 48 participants in 2016.

PGA Junior Golf League- This is a 6 week summer proBrutal Cup - This is a 2hole Ryder Cup style event
gram designed to allow children ages 9 to 13 to enjoyRig¥ed between two randomly drawn teams. The event is
positives of participation in a team activity. While playidgyed in November when the weather has the potential
the game of golf is normally viewed as an individual spbr® be obrutal . ¢ Thirty twc
this league plays golf as a team. It is competitive but f®nt on an early November day that was anything but
pressure and has become increasingly popular since it3r#al-

ception a couple of years ago. Fifty one juniors took parw%

our third year of involvement with the program in 2016. ekly Events - These weekly closésithepin and

longest putt contests are run for our permanent tee time

Couples League- This is an ihouse summer long com- holders and couplgs league participants. Trophies are
petitive league where couples play a scramble each @wakded to players in a few of these events, but most priz-
against another couple. Points are accumulated througR§u@nd all weekly events are paid out in merchandise cer-
the summer and a champion is crowned at aoféhd tficates to the pro shop.

year social event. There were 118 participants in 2016.

Wheaton residents represented 67% of these participants.

Club Championship - This is a 3#i0le stroke play event

to determine the Arrowhead Club Champion in four differ-
ent divisions. Champions are crowned in gross and net
divisions for both regular and senior age brackets. There
were 36 participants in 2016.

CanHead Cup - This Ryder Cup style event consists of a
team from Arrowhead competing against a team from Can-
tigny. 1&oles were played at each facility. The team from

13



2016 Labor Hours Gol f Mai nt
Overti me

201 $7,298 2014 $151, 269

201 $5,304 201§ $143,2p4

201 $5, 728 2014 $147,203

201 $5, 913 2019 $140, 4560

e Bt ( 201 $10, 385 2012 $162,453

1

O Greens are mowed daily, tees, fairways, approaches and collars are mowed three days per week, rough is a daily t:
are mowed twice per week and the range, entrance and the Off the Street Club are mowed weekly.

~

O course selip tasks are generally done daily and include changing cups, moving tee markers, collecting trash, raking |
and dragging fairways to remove dew.

O Detail work includes filling divots on tees and in fairways, trimming around sprinkler heads, yardage markers, trin
around trees and walls, edging bunkers, bunker repair, leaf and debris removal, spreading clippings, maintenance
house landscape, blowing cart paths and parking lot.

O Plant health involves the application of chemicals and fertilizer as well as hand watering. Staff continues to use |
chemicals in an attempt to conserve resources whenever possible without jeopardizing plant health.

@) Equipment maintenance is the backbone of any operation. Equipment is of no use to the staff when it is not in top v
ing condition. Blade sharpening, engine maintenance and all repairs are done in house. We-tm@loeahiatic
who is responsible for maintaining all equipment and golf carts.

(@]

Special projects are those tasks that are not part of the weekly routine. Some of these itmes fixesonile others
occur occasionally throughout the year. These tasks include: irrigation repairs, tree trimming, drainage work, tee cc
tion, bunker face repair, stone work, sod replacement, sanding and painting.

O staff continues to work toward limiting overtime whenever possible. There are times when weather conditions and the
to complete projects make it almost impossible to avoid, but minimizing the impact on the bottom line is always a pr
Use of overtime increased in 2016 with special projects implemented by staff: front entrance irrigation and planting, c
ing course drainage and additional course restroom.

YcIbkk ¥y

Staff worked with the Chicago District Golf Association to create a seconittset of b 0 cto giveegelfers an-
other option. These tees combine the forward and middle tees to create our fifth set of official yardages and hetp to accc
date our aging population. Part of this project included the creation of new tee markers to designate the thses wéditional
tees as well as the two recently added combinations. The markers were designed and created with the assistance of the
Department.

A secondestroom trallerwas installed on the West Course. It repli-
cates the one purchased in 2015 and was opened during the middle of July. Con:
tractors were hired to do directional boring to run power under a pond and to pour
the concrete pad. All other work was dofi®irse. For the first time, players on
all three courses now have access to flushable toilets during their round of golf.

The north side of the clubhousgincluding the area under the covered en-
trance, was painted after the south side was painted a couple of years ago. Lack
direct sunlight helps the north elevation to weather better therefore requiring less
frequent maintenance.

14
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Cart path repairsare part of the annual budget as we continue the systematic repair of areas that have become
worn over time. No work had been done for a number of years until this ongo-

ing project was started in 2014. Many of the worst areas have now been ac
dressed, but work will continue in 2017 and beyond.

The busiest days of the year have presented us with parking proble
since the new clubhouse opened in 2006. Cars could originally be parked i
grassy area along Butterfield Road but the road expansion took that overflo
option away and a lack of space was a concern for customers and employe
alike on many days throughout the summer. To solve the problearithe
ing lot was expandedby almost 60 spaces in the fall and should now acco
modate everyone on even the busiest days.

The fence between the outdoor wedding sitand parking lot B
was replaced during the fall. The new fence is made of white PVC and isg |
feet tall. It replaces a six foot cedar fence that had fallen into disrepair ove=
the past few years. -

The beautification of th&ort entranceon Butterfield Road was
undertaken during late summer. Irrigation was added to the area last yeags
anticipation of this renovation which included moving and adding electricit
stone work, plantings and a new sign.

The final piece of the driving range renovation was completed with tt
purchase and installation of a e ba/l dispensesin the spring. The new
unit increased capacity and gives us more flexibility with ball counts. It alsof— #
cepts credit cards which helped to increase sales by almost 10% this year. b

The replacement and addition of new equipment is essential to our ¢
ity to maintain the property and provide our customers with the best possibl¢ - 3
playing experience. 2016 saw the replacememtaf/a mower and spray- E
er. Both replaced units which had reached the end of their useful lives.

| 3
E
k

There are a number of areas on the golf course whire drainage
can be improved. These have been identified and are being replaced as time and budgets allow. Two such are
were addressed this year with an area near the green on number 6 West and 8 West fixed in the fall.

Arrowhead d&&ahaalgowas repldaced late in the year. The new bar top was designed, built, stained
and installed in a collaborative effort between the Parks Department and Arrowhead staff. The project was subs
tially completed on Christmas Eve with final completion of all detail work to be completed early in 2017.

The walkin freezer in the kitchen was taken out of commission this summer for the first time in 10 years.
The main purpose of the shutdown was the installationeot/a/amond plate flooto address a tripping haz-
ard. Two condenser motors, a compressor, door cams and a door closer were replaced at the same time. All wc
was done imouse.

Manyrailings and handrailsaround the exterior of the building were powder coated in an attempt to
address rusting issues. The large staircase leading to the restaurant was repaired and coated with an epoxy to
the same issue.

Gol f Course Re 2016 2015 2014 2013 2012 TOTAL
Renovation Exp/ $109, %128, %3066, $31, 1%$380, $761, 307

Capital Equipn$120, B603, B®A3, $45,¢ $19, §$502,/925

15
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Part-Time Labor Hours Pro Shop Wage Comparison

Comparison 2016 PT Wages FT Wages
2016 $159,566 $147,602
 Starter 2015 $165,466 $138,167
® Ranger 2014 $186,865 $126,400
® Cart Attendant
 proshop 2013 $176,797 $122,321
2012 $184,591 $119,922

Pro shopstaff is responsible for taking tee times, checking in guests, assisting with merchandise sales and
display and a wide variety of other tasks that help our customers enjoy their time at Arrowhead.

Startersre responsible for making sure that players have paid before being directed to the proper tee. They
make sure the tee time schedule is maintained, that players are paired together when appropriate and that
daily rules for play are explained.

Rangerare responsible for making sure that play proceeds at an acceptable pace, players are following the
rules of play for the day as well as observing the commonly accepted rules of golf etiquette. They are
also responsible for filling water jugs on the golf course.

Cart attendantare responsible for keeping a clean supply of carts available for our guests at all times. They
pick the driving range, clean range balls and maintain the tee line.

Golf Wage Comparison:

Fulktime golf staff continue to cover and support Pro Shop shifts as well as join as cart attendants dur-
ing golf outings in order to keep parte wages within budget.
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2016 Average Weekly
Custodial Man Hours

out the building.

Bathrooms include cleaning an
restocking supplies of the ning
bathrooms in the clubhouse
These are checked regular
throughout the day by custodia
staff and in the evenings b
housemen and restaurant staff.

Windows are cleaned on a regular basis. Windows on public access doors are cleaned every day and othe
dows are cleaned on a rotating schedule based on location. Door knobs throughout the building are also sz
tized as part of this task.

Dusting is done every day as part of routine cleaning. Picture frames, furniture, display cases and light f
are part of the rotation.

Painting is done on a regular basis to tapctiamage done during the normal course of business. Minol
drywall repair is included.

Light bulbs are checked daily and replaced as needed.
Drains are sanitized and flushed on a regular basis to maintain freshness and to ensure that they stay opel
Offices are checked regularly for trash and other minor cleaning and repairs.

Preventative maintenance takes place on an almost daily basis. Work is routinely done on kitchen equipm
HVAC units in order to keep these vital pieces of the operation in top condition.

Mi scell aneous tasks are often part of an empl oy
with something. This includes snow removal in the winter months and assistance with equipment re
throughout the year.

A water softener was added under the bar to address the problem of spotted glasses caused by hard watel

New and replacement kitchen equipment is researched and often purchased slightly used or as an oversto
at substantial savings. This year items included a stick blender, food processor, cook and hold oven, oven
mander and ice machine.

Areas of crumbling concrete were patched and repaired after extensive research and observation of a cont
here to do other work.

The entire bar top was rebuilt in 2016. The new top was designed, built, stained and installed in a collabors
effort between Parks Department and Arrowhead staff.

The floor in the kitchen waik freezer was upgraded to a new diamond plate floor to address any possible tri
ping hazards.

17
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Golf Marketing Expenditures

2016 proved to be another successful golf year with Ar-
2016 rowheaddés amazing golf course
league and lesson offerings.

Staff strives for a wethunded marketing mix to include
print advertising, website advertisingaé marketing, social me-
dia, broadcast media and direct mail. Changes in 2016 brought
Eventbrite.com to golf lesson registration and allowed our guests a
quick and easy way to enroll online for spring/summer golf les-
sons versus phoning the pro shop. This method allowed staff to
capture email addresses to our database.

Print Advertisementsare included in the following publications:
1 Golf Chicago Magazine
Chicago District Golf Association (CDGA)
Golf Time Magazine
Naperville Magazine
Local Newspaper special issue golf supplements such as Daily Herald, Suburban Life, West Suburban Living
1 Park District program guide

Website advertisementand listings are included on the following websites:
71 Chicagolandgolfmagazine.com

CDGA.org

Golftimemagazine.com

Golftime.com

Golftrips.com

Golfcourseonline.com

Golfnow.com

Discoverdupage.com

Arrowhead has seen an increase in profile views specifically through golftrips.com: from 2,600 in 2015 to 3,900
2016. For web ad views, this increased from 6,200 views to 11,800. On CDGA.org, Arrowhead has received over 233
impressions on its profile page.

E-mail marketing is distributed monthly to our subscriber base with golf specials, golf tips and incentives and also distri
uted during Aprid October through our partners, i.e.. CDGA, Golftrips.com, DCVB, etc.

Social Mediaincludes: Facebook and Twitter
Broadcast Mediaincludes: Yelp.com, GolfSchene and Rory Spears radio show
Mobile Media includes: Text messaging to subscriber base of more than 700

=4 =4 =4 -4 -4 -4 A

Collateral Material/Signageincludes: ¢ [ r—— [ T =i
f A-frame signage displayed at facil 2 s & v
pro shop and halfway house traile _ i
locations . —
. . ArvoWHRAI, L.
T Banners displayed at Butterfield I] "“E N <t ;
Road entrance o
ﬂ Tabletop Slgnage dlsplayed In foy HOME PLAY INSIDE DESTINATIONS TOURNAMENTS YOUR GAME ADVERTISING CONTACT US

and pro shop

1 Banner displayed in atrium of
Wheaton Park District Community
Center

O CEC - T
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Community Outreachincludes: —)
Complimentary Golf Clinics . a
Taste of Wheaton Event Expo golf simulation A ’”°"V*G‘§LF ?LUB
Golf Outings for local organizations . .
Give the Gift of Golf!
Special Offers/Incentivesincludes: Two rounds plus cart for only $100

Early spring season $10.00 off 18 holes with cart
Special greens fees are offered on Sunday evenings that allow children to p 7 Gﬁfoo
with an adult for only $1. 2 :
Senior package offers golf, cart, hamburger and beverage to senior citizens

day and Tuesday
Fast Track 9 Holes
Complimentary rental clubs with paid 9 hole round through DCVB
End of season, free riding cart with 9 or 18 hole round

Available in the proshop!
Holiday season, two rounds of golf for $100 [ ———
Arrowhead mobile website
This website is available for smart phone users and includes capability to set up tee times and link to complete
site. In 2017, the Arrowhead website will be updated and will include a more robust mobile website that is
more usefriendly.
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The spring of 2016 saw Arrowhead entered into a hew partnership with
ville based Golf Direct Now. This company is an online retailer and had been loo &
expand into the club fitting business. Arrowhead had been considering away to U550 P00
revenue in an underutilized room on our lower level. The connection was made
agreement was reached for Golf Direct Now to lease the available space and op
Golf. The agreement pays Arrowhead a monthly fee as well as a percentage of ¢
Total revenue came to almost $20,000 in 2016 and is expected to rise significant
years.

Build-out took place in early spring and the public grand opening was hel
2016 in conjunction with a large Demo Day. The room is outfitted with the latest
fitting technology and customers have access to a majority of the most popular b
the golf business. These brands include: Callaway, Cobra, Nike, Ping, Taylor M&
and Wilson. i

The partnership allows us to offer our customers a

» feature found at very few other courses while helping our bot-
tom line simultaneously. Arrowhead focuses merchandise ef-
e fOrts in the soft goods arena where profit margins are signifi-
8 cantly higher, while at the same time collecting fees that were
more than we have ever profited from the sale of clubs.

Staff looks forward to continuing to work with team

| from Pelican Golf in the years to come as we continue to make
Arrowhead one of the premier public golf destinations in the
Chicago area and beyond.
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2016 Arrowhead Collage
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Golf course and range now open for the season!

New spring menu available for lunch and dinner:
-NothwN-u‘:Ghdnn =
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27-hole golf course & driving range
new 6/)«?,#1 for the season!

27-hole golf course & driving range
new W for the season!

27-hole golf course & driving range

Newly rescrated lighted driving range, pruting gresn, and chipping

21 e se; ! green
new &/J«.n or the season :S‘Wb’m s 3 & Bercpmmtor e
*Surounded by forest preserve -:"‘" Mg VD o, PR gee “Weddings, sciel events, and cumom goll cutings
Golf course and range sow apea for the seasaa! = VPpieg green
e B s Newly renovated lighted driving range, putting green Restaurast & Bar apen for 26W151 Buttarfield Rowd | Wheaton, IL 60189 | 630.653.5800
— pring TRrk & o =
Mot e Nars Cicen | Chickar nnd Wl Pl and chipping grees lnch and doner arrowheadgolfclub.org ¥
*Restaurant & Bar open for lunch and dinner 'M':.MM-—’
cumam golf cutings
sWeddings, soclal events, and custom golf outings oNew b
*New professional chub fitting onsite by Pelican Golf e by Pellcan Golf

26WES1 Duttectinid Road | Wheston, K 60109 | 630.453.3800 S

arrowheadgolfclub.org ¢ 0 951 Bmatad Aot | Wiaann, L 61V | SHLASLSH0

arrowheadgolfelub.org v

Welcome to Arrowhead Golf Club.

26W151 Butterfield Rd | Wheaton | '630. 653 5800

o) bt ey _—
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m e 27-Hole Course | Restaurant & Bar | Events & Weddings 27-Hole Golf Course, Driving Range,
N P e A T & New Performance Center Surrounded by Forest Preserve
el - b IVIEER) e : + Sumrounded by forest prasarve 27 Holes of Championship Golf
Tt e Yo » New State of the Art Club Fitting » Nowly renovated bighted driving range, - Driving Range & Pro Shop
T v - . = - <hipping green ! Pelican G o

R and Teaching Facility by pesting green, and < NEW Pelican Gelf Performance Center
TRmme— FRICAN GO * Restaurant & Bar cpen for kunch and dinner - Restaurant and Bar Open for Lunch & Dinner
e 4 e b * Weddings, sccial evants, and custom golf outings +Eventand Meeting Space
SR 26W151 Butterfisld Rd. [WhSton |  :nor e [

Mwmw.ﬁ“m, TEWISY Butarfudd 0e. | Wheate, IL 0188
arrowheadgolfclub.org

20151 Bursaiohd Rod | Whemon, IL4O1H9 | 6304515400 i
arrowheadgolfclub.org ¥
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ATHER'S DAY + GOLF = A~ovsead

Gorr Crus

Butterfield Rd. | Wheaton

27-hole golf course

* Newly renovated lighted driving range, putting and
chipping green

® Restaurant & Bar open for lunch and dinner
®Waddings, rehearsals, and showers
® Social, corporate, and golf outings

mmmmnualmlmnvlmmmm
arrowheadgolfclub.org &
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