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Executive Summary:

Arrowhead Golf Club is comprised of 27 championship holes of A 5, '
golf on 221 prime acres, driving range and a 50,000 square foot club- i) ,"l h é !
house complete with a full restaurant and bar as well as event and cor ’Q .’l“"%‘ b3

%

porate meeting space.

the ponds on numbers Four and Eight Wesz‘ have been repaired. Afterg
25 years as Arrowhead Golf Professional, Billy Klemz has retired.

Restaurant sales spiked 12% in 2014 as holiday brunches, bu. X
and dinners brought more than 1,600 guests. In 2014, event stalf hosg
80 weddings and doubled the outdoor ceremonies .

Easter brunch brought more t &
‘and Fat herdés Day brunches serve

Guests enjoyed a winter concert weekend that offered an eveni, .,
\ of rock music followed by an evening of country music.

While open to the public, customers choose to return over and
over to what they consider their very own neighborhood club.




Staff is proud to provide the
following glimpse of achievements
and dreams for Arrowhead Golf Club,
Arrowhead Events and Arrowhead !

Restaurant and Bar.
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An outdoor wedding site was added in the
In the 19208,Ra|ph Weimer and hgpring of 2010 with a new halfway house opening latel

family built the 180le Antlers Club using hor§eat same year. In the fall of 2010, a golf course reno
drawn plows and other tools available to farme¥&tign project was started. Over the next three fall
that time. The tees and greens were constructed§&f#gens. the bunkers on all 27 holes were renovate
followed by ponds and bunkers. One of the pdMd major design changes made to a few holes. The
surrounded a green, and when viewed from th@r@jgct was completed in the fall of 2013 with the
resembled a pair of antlers and the head of a dé&fgHetion of the West course which opened for play
elk. This green and the remnants of the antlerd #g spring of 2013.
visible in old photographs of the golf course. In 1929 . _
the club was renamed Arrowhead Golf Club for the The driving range was built as part of th
many Native American artifacts found on the site #lrgolf course renovation and opened in 1990.
ing construction. In 1967 the West Course was =&fe@© work had been done in this area in the 25 year
to bring the number of holes to the current total oft@t followed and it had fallen into a state of disrepair.
A renovation was undertaken in the fall of 2014 that

The Wheaton Park District purchased %/’ the replacement of asphalt with colored concrete
course in 1982 from t AW the gld, dnylflivigers wyith) npw rybger epgted.
221 acres of open space and to serve as a majgiefcA ramp was added to make the area acgessik
reational area for t heoralPaienssmall penpgrasschinping ajeaswer
architect Ken Killian was hired to redesign the §#fied around the green and simple irrigation was
course. By the fall of 1988 construction had startéflgfgd to properly irrigate the area. The project
a section of the East Course and by 1990 theCfifgplete in spring of 2015 with the addition of |Per-
phase had been completed and the driving rangg8ol@§tructures over new benches and installation o
opened. Construction continued for another 11 y¥landscaping.
as the East Course was finished a couple of years later _
followed by the South Course. A new maintenance 1he community has been a strong suppofter
facility and golf cart storage garage opened i fhe success of this facility as it has become a place
spring of 2001, and when the West Course opeﬁ@!ﬂelﬁ? neighbors meet and famllles gather to celebrate
July of that year the golf course renovation was ¥§edings and special occasions.
plete.

Design and development for the new club-
house began in 2003 after PHN was selected as the
architect for the project. Groundbreaking took place
in the late fall of 2004 and the 50,000 square foot club-
house opened on May 25, 2006. The clubhouse now
houses the Arrowhead Restaurant and Bar, event and
meeting space capable of accommodating up to 300
guests, a golf shop, locker rooms, an indoor teaching
facility and storage for up to 40 golf carts.
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Arrowhead Golf Club

OA large majority (almost 80%) of permanent
tee time and league rounds are played by residents.

~

O The majority of open tee times are played by
non - residents.

O The percentage of rounds played by residents dropped
by 4 percent to 54.5% in 2014.

O This is the sixth year in a row that resident play has

accounted for the majority of rounds played.

Resident 54 5%
Non - Resident 45.5%

Paid Rounds Played
Resident vs. Non-Resident




Meteorological Conditions for 2014:

The timing of precipitation and the

forecast can have an impact on rounds pla
as can temperature and wind speed.

I n our experienc

has resulted in a negative impact on round
played on any given day.

§

January: The 3rd snowiest on record
coldest in 29 years.

February: Below normal temperatures
above normal snowfall.

March: Below normal high temperatur
occurred on more than 2/3 of all days.

April: Below normal temperatures con
ued as winter refused to leave.

May: In like a lion with flurries, wind a
rain. Out like a lamb with sunny skies
a high of 88 degrees.

June: The 5th wettest on record with t
precipitation 80% above normal.

July: Area storms missed Arrowhead f
most of the month and below normal t
peratures made it a very pleasant mo

August: Large storms dropped 5 inch
rain in 36 hours.

September: A beautiful month with th
longest dry spell in the area in 3 years

October: First two weeks averaged 10
grees below normal and the warmest |
season stretch in 15 years to end the
month.

November: One of the coldest on reco
with the longest November sitbezing
stretch in history.

December: Less than 25% of possible
shine and a new record for sunless da

Meteorological winter was the coldest
snowiest in 35 years.




Monthly Days with Precipitation (.040 O0r n

We have averaged 68 days with meaningful precipitation over the past five seasons.
Total days of precipitation in 2014 specifically was 65 (3 days below normal).

Monthly Days with Precipitation Total Days with

Precipitation 2014
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Annual Paid Rounds

Annual Paid Rounds 2014 2013 2012 2011 2010
Paid Rounds 49,988 | 49,327 | 52,192| 47,198 | 50,884
Change from Previous Year| 1.3% -55% | 10.6% | -7.2% 1.5%

*The weather continued to have a negative impact on rounds in 2014. The course opened for play April 3 and closedTievember
season was eight days shorter than 2013 and an incredible 46 days shorter than 2012. The 2014 season was theshortest |

9-Hole vs. 18-Hole Rounds

® 18-Hole #9-Hole 20 ident Rounds (3and 18 ho
vs. Non-Resident Rounds (9 and 18 ho

Resident

Mon-resident

® 9-Hole ¥ 18-Hole

O he large number offfble rounds is due to our ability to tee groups off on two
different courses at the same time late in the day. This is possible because we have
27 holes instead of the traditional 18.

O senior specials, GolfNow.com, Chicago Golf Pass, Costco promotion helped round totals increase slightly in spite of a
poor year of weather.
10



756 golf lesson hours were taught in 2014.

Adult group lessons are offered on Tuesday, Wednesday and Thursday evégrgthridgh early August.
Junior group lessons are held Monday through Thursday evenings before school is out in May and in the ma
during June and July.

2014 2014 2014
Gross Sales | Profit Margin | Profit Dollars
Hard Goods $39,754 37.5% $14,917
Golf Balls $49,600 29.4% $14,580
Soft Goods $60,772 39.9% $24,272
Total Sales $150,126 35.8% $53,769
O Soft goods consist of things that you wear while hard goods are equipment and
other nonwearable items.
O Ball sales provided a pleasant surprise as sales were up almost 8% in spite of lower

round totals.
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