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Monday – Friday  

8:30am-4:30pm 

 

Weekends  

12:00pm – 4:00pm 

 

Free Admission,  

Donations Appreciated 

 

 
Pictured above: Children check out the model 

railroad at Train Camp (top) and dig in the sand 

for bones at Dino Camp (bottom). 

Images  By: Museum Staff 

 

Introduction 
 

DuPage County Historical Museum (DCHM) functions as 

the only institution dedicated to the collection, 

preservation and interpretation of the material culture 

documenting the county of DuPage, Illinois. The 

collections represent artifacts collected by the DuPage 

County Historical Society since 1929 as well as artifacts 

collected by the Museum since its founding in 1965.  

Services offered at the DuPage County Historical 

Museum include historically based exhibitions, 

educational programs, birthday parties, archival 

reproductions, research assistance, guided tours and venue 

rentals. The DuPage County Museum Foundation, the 

501(c)(3) organization that raises money for the Museum, 

provides special events and fundraisers throughout the 

year as well. 
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Visitor Data 
 

The DuPage County Historical Museum is located in downtown Wheaton, at the center of the city. 

Wheaton serves as county seat and is one of the more than thirty communities within DuPage County. 

The Museum draws visitors from DuPage County and neighboring counties.   

 

The Museum is open Monday-Friday 8:30am to 4:30pm, and Saturday-Sunday from 12:00pm to 4:00pm 

for a total of forty-eight hours per week.    

 

Visitor attendance is tracked on a daily basis by Museum Assistants. In 2014, the Museum served 6,677 

visitors throughout the year. The data in the graphs below reflects visitor attendance from January 2014 

through December 2014; comparisons to previous years are displayed in the graph on page 6. 
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The above graph shows the percentage of visitors from cities in DuPage County, the state of Illinois, other 

states and countries during 2014.  

*Zip codes are not collected at the Annual Museum Guild Bazaar. 

 

Visitors across the United States 

In 2014, the Museum had visitors from 35 U.S. states as shown above, as well as 11 countries. 

N/A, 0% 

Other Countries, 0% 
Lisle, IL, 1% 

Villa Park, IL, 1% 

St. Charles, IL, 1% 

Aurora, IL, 1% 

Glendale Heights, IL, 

1% 
Warrenville, IL, 2% 

West Chicago, IL, 2% 

Lombard, IL, 3% 

Bazaar*, 3% 

Winfield, IL, 3% 

Naperville, IL, 3% 

Carol Stream, IL, 3% 

DuPage County Under 

1%, 6% 

Glen Ellyn, IL, 6% Other States, 6% 

Towns/Cities in IL, 

11% 

Wheaton, IL, 46% 

2014 Visitor Percentage 
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The above graph depicts visitation counts by month for 2010 - 2014. These numbers do not reflect 

participants in guided tours, programs, special events or private rentals.   

 

 

Visitor Donations 
Admission to the Museum is free year-round however, there is a suggested donation of $4.00 per adult 

and $2.00 per child. Visitor donations totaled $4,848.87 in 2014. 

 

Future Plans (Visitor Data) 
Staff will continue to collect visitor data for marketing, grant reporting and analysis purposes.  This data 

will continue to influence educational programming, exhibit development, special events and marketing 

efforts.  The information on visitor geographical location will help plan and market to all areas of DuPage 

County and beyond.  Staff will continue to gather survey information through social networking outlets, 

the Museum’s website and during community outreach events.  
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Education 
 

The Museum provides programs, tours, and historical 

resources to audiences of all ages. These programs give 

people the opportunity to explore the influential people, 

places and events that shaped this area.  

 

Total educational revenue in 2014 was $23, 270.90 which 

was an increase of 227% from the previous year (2013: 

$10,247). Staff utilized a portion of a $5,000 grant given 

by The DuPage Community Foundation in order to fund 

the Inheriting DuPage lecture and event series.  Total 

expenses for the Lego Train Show, Santa Express, and 

speaker fees were $9,276. The profit margin for 

educational programs in 2014 was 60%. 

 

The Museum offers many programs to the public free or 

with a suggested donation.  Offering free programs helps 

build attendance and broaden the Museum’s audience. 

Staff led all guided tours as well as school and scout 

programs which further reduced expenses; a nominal fee 

is associated with these offerings. 

 

Birthday Parties 

In 2014, seven birthday parties were held at the Museum, 

with total revenue of $1,070. All expenses average $30 or 

less per party and the price charged is $150-$180. These 

numbers mark a slight increase from last year’s five 

birthday parties and total revenue of $820. Birthday 

parties at the Museum are semi-facilitated by staff who 

lead educational and craft portions of the party. Time is 

allotted for parents to incorporate their own activities.  

   

Guided Tours, School and Scout Programs 

Basic guided tours include the building’s history and an 

overview of the changing exhibits. Various programs are 

offered for school and scout groups.  There were 21 tours 

and programs conducted in 2014.  Due to seven weeks of 

summer camps in 2014, there was a decrease in tours and 

school and scout programs offered. The listing of 2014 

tour groups can be found in Appendix 1. 

 

 

  

Birthday party at the Museum 

Image By: Museum Staff 

Educational Revenue in 2014: 

$23,270.90 

Tours & School / Scout Programs 
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Fancy Feet Workshop 

Chris Gingrich leads a historical tour of Fullersburg 

Woods 

LEGO® Train Show  

Museum Events 

The Museum held 37 family events and summer camps in 

2014, with 2,426 people attending. The Museum Educator 

organized and taught several programs to reduce 

expenses. The Museum also collaborated with local 

organizations, including the DuPage County Historical 

Society, Forest Preserve District of DuPage County, and 

the DuPage County Genealogical Society to provide 

engaging events at little or no cost to the public. Some 

presenters agreed to speak at the Museum at no charge.  

Total fees for presenters in 2014 were $1,630; given the 

large number of lectures offered to the public, the average 

expense per event was less than $70 (compared to the 

average speaking fee of $200-$350 per event).               
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Adult Events 11 

In Vogue Exhibit 

Lectures, Bertha 

Palmer Luncheon, 

Guild Bazaar 

582 

Family 

Events 
8 

LEGO® Train 

Show, Santa 

Express, Family 

Tree Program, Giant 

Steps Family Day 

1,589 

Children 

Events 
18 

In Vogue 

Workshops,  

Summer Camps, 

Victorian Valentines 

 

255 

TOTAL 37  2,426 
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Santa high fives a young passenger on the Santa Express 

Girls show off their handmade crafts at the end of 

Fashion Camp 

Image By: Museum Staff 

Santa Express 

Passengers: 

440 

Revenue: 

$5,933 

2014 Programs included: 

 Victorian Valentines program (2)*       

 LEGO® Train Show presented by the Northern 

Illinois Lego Train Club 

 Love Songs of 4 Generations by History Singers 

 Children’s In Vogue Workshops*: Folded 

Favorites, Paint a Parasol, Up on Top: Top Hats 

& Bonnets, Charming Chests, and Fancy Feet 

 American Beauty presented by Leslie Goddard 

 Love Under Fire: the Story of Bertha & Palmer 

Potter presented by Director Amelia Dellos 

 Museum open houses partnering with Giant Steps 

for families of children with autism (2)* 

 Museum Explorer Days (2)* 

 Outreach programs* - Lakeview Nature Center, 

Kline Creek Farm’s Evening in the Country(3),  

Northern Illinois Steam and Power Show, and the 

Sycamore 105
th
 Fundraising Event  

 Summer camps:* Fashion Camp, Dinosaur Camp, 

Museum Detectives, and All Aboard  

 Four LEGO® summer camps: Construction 

Vehicles and Machines, Pre-engineering using 

LEGO®, and Engineering FUNdamentals 

 An Afternoon with Bertha Palmer luncheon 

featuring Leslie Goddard 

 Story Color Collage incorporating genealogy with 

the art of Henry Matisse* 

 Lecture Series for the Inheriting DuPage exhibit 

including Beyond the Begats with Sarah Kirby, 

Historical Illinois with Terry Lynch, Historic 

Hike of Fullersberg Woods with Chris Gingrich, 

Women of WWI with Kathryn Atwood,  and The 

Soldier’s View with Robert Girardi 

 Inheriting DuPage exhibit Family Tree  and 

Scrapbook workshops* 

 The Museum Guild 31
st
 Annual Bazaar 

 Santa Express Trips (4)* 
 

*Staff-facilitated program 

 

Santa Express 

The Museum hosted four Santa Express trips in 

December.  Staff organized a train trip from Wheaton to 

the “North Pole.”  Children in pajamas enjoyed milk and 

cookies, while staff sang carols and read the story.  Santa 

made a special appearance and visited with each family. 

This program was a huge success for the Museum, netting 

a profit of $5,933 (Compared to 2013: $5,668) Combined 

enrollment for the four trips was 440. Sponsorships from 

Costco and Meijer were secured to help reduce expenses.  
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The Museum promoted its auditorium venue for the 2014 Wheaton Wedding Walk hosted 

by the Downtown Wheaton Association 

Facility Rentals 
 

In 2014, the Museum acted as host to various organizations and individual events throughout the 

community. The Museum utilized its website and was incorporated into Wheaton Park District Rental 

brochure to promote itself.  

 

The following organizations were hosted at the Museum through rentals or partnered events in 2014: 

 Private Birthdays (2) 

 William Keffer Financial Planning 

 Private College Audition Taping 

 Downtown Wheaton Association 

 DuPage County Historical Society 

 DuPage County Genealogical Society 

 Chicago Suburban Antiques Dealer Association 

 Kane and DuPage Regional Museum Association 

 

The Museum Auditorium also provides meeting space for programs and events within the Wheaton Park 

District including bid openings, committee meetings, special facility department meetings, marketing and 

development meetings, strategic planning committee meetings, special events planning meetings, finance 

meetings, Foundation meetings, staff meetings and more. 
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In 2014… 

16,096 visits to the Museum website  

This is an increase of 4% from 2013. 

1,900 subscribers to the 

email database 
 

 

 
 

 

 

Marketing Efforts 
 

In 2014, marketing concentrated on continuing to raise the 

awareness about the Museum as a unique and free 

institution preserving DuPage County’s history.  Focus 

was paid to the temporary exhibits, HO Model train 

display and the various special events and programs that 

are offered. A marketing collage and feature articles are 

available in Appendix 2.  

 

Community Outreach 
The year started off with the opening of the Fashion 

Accessories In Vogue… & Out exhibit on January 25 and 

the annual Casino Night event followed. The year 

rounded out with the opening of Inheriting DuPage:  A 

Family History celebrating the county’s 175
th
 

Anniversary.  Staff reached out to local community and 

corporate organizations to including College of DuPage to 

elicit support and participation.  Media coverage was 

impressive and included a Chat with the Mayor of 

Wheaton, participation in the Downtown Wheaton 

Association Wedding Walk, a Boy Scout Roundtable and 

a Steam Power Show in Sycamore. The Museum 

participated in Wheaton Park District events to include 

Taste of Wheaton, Shakespeare in the Park and Week of 

the Young Child. The Marketing Department also worked 

with the DuPage Society of Model Engineers to create a 

model train booklet to sell in the Museum gift shop. 

Currently, the train booklet is for sale in the gift shop.  

 

Publicity (Release and Feature Articles) 
Regular press releases and calendar items were submitted 

to local editors for inclusion in print and web news pages. 

 Casino Night 

 Fashion Accessories  In Vogue … & Out exhibit 

opening 

 Selected Landmarks in Wheaton IL exhibit 

 Shakespeare in the Park 

 Inheriting DuPage:  A Family History exhibit 

Opening   
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Inheriting DuPage: A Family History 

postcard design 

Printed Materials, Banners and Brochures 
 A-frame signage was printed and displayed outside the Museum and at the Community Center for 

the Inside History Gallery, Curious George Day and the LEGO® Train Show. 

 Seasonal program brochures, along with Inheriting DuPage postcards, posters and brochures 

were distributed throughout the community. 

 Print ads for various exhibits and programs appeared in local publications including Inside 

Wheaton, Glancer Magazine, Daily Herald, and Suburban Life 

 Outdoor banners were displayed on the Museum building and at various Wheaton Park District 

facilities to promote Inheriting DuPage and Casino Night. 

 

E-Marketing  
Monthly e-blasts, quarterly e-newsletters and targeted email invitations were issued to the Museum’s 

growing email subscriber database. In 2014, e-blasts were distributed to a total of 21,000 subscribers. The 

average open rate was 28% and 7% clicked through to registration and/or pursued additional information. 

The industry standard open rate is between 25% and 30%. This rate has remained the same from 2013. 

 

Digital Marketing 
Ongoing efforts include digital ads on familytimemagazine.com, wheatonpatch.com, glenellynpatch.com 

and tribune.com.  Program and event listings include placement on discoverdupage.com, 

oakleesguide.com and chicagofun.com. 

 

The website visits continue to grow.  In 2014, the number of visits grew by 4% up to 16,096. 

 

Sponsorships  
The following sponsors provided monetary sponsorships or in-kind donations for various events or 

programs at the Museum: Whole Foods, Costco, Chic Fil-A, Caliendo’s Restaurant, Meijer and Superstar 

Karate. 
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Social Media 
Museum and marketing staff cooperatively maintain the Facebook and Twitter accounts. Both social 

media platforms are updated one to five times per week. Posts focus on programs, exhibits, and events at 

the Museum, as well as historical facts about DuPage County, facility closures, and other important 

information. 

 

In 2014, the Museum and Foundation boosted six posts on Facebook. This will be continually explored in 

2015 in an effort to increase social media presence and market special events. An additional emphasis to 

engage page visitors in discussions and encourage them to ask questions and leave comments about the 

Museum will be further developed. The following charts below describe the statistics from the Museum’s 

Facebook and Twitter accounts. 

 

 

Facebook 

Year Posts Photo Albums Total “Likes” Average Views per 

Post 

Highest Number of 

People to see a post 

2010 26^ 4 Not recorded* Not recorded* Not recorded* 

2011 80 7 127 29* 107* 

2012 84 15 213 48 297 

2013 94 13 329 63 378 

2014 221 48 471 243† 11,636† 

^DCHM joined Facebook on May 7, 2010. 

*Data incomplete, Facebook did not record data prior to July 19, 2011. 

† This data includes “Boosted” posts, a feature which, for a fee, boosts the number of Facebook users 

reached by your post. This feature “boosts” a post to the top of followers’ News Feed, making it more 

likely that followers will view the post. 

 

Twitter 

Year Total “Tweets” (Posts) Total Followers 

2011 21* Not recorded 

2012 130 80 

2013 100 195 

2014 34 278 

*DCHM joined Twitter on November 17, 2011. 
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LEGO® Museum Replica by Matt De Lanoy 

Image By: Michelle Podkowa 

 

 

 

 

Research Revenue 

 

$275.00 – 2012 

$603.00 – 2013 

$232.10 – 2014 

 
 

 

 

 
College Avenue Train Station, Wheaton, Illinois, 

August 1922 
Image from the DCHM Archive 

79.11.2 
 

Collection 
 

Collection Status  
Museum staff cares for over 30,000 three-dimensional 

objects and has several thousand to process into the 

collection. The Museum’s Archive features over 165 

linear feet of photographs, letters, scrapbooks, maps and 

other primary source material. 

 

Staff continues to work with PastPerfect, the software 

acquired for the digitization of the collection. The entry of 

information is critical to the Museum staff’s efficiency. In 

2014, staff began entering past deeds of gift, which will 

provide an easier method for searching the Museum’s 

artifact inventory.  

 

Acquisitions 
In 2014, DuPage County Historical Museum focused on 

cataloging a large backlog of donations. Due to this, the 

Museum has placed a hold on new incoming donations.  

 

Museum staff continued to process the Patricia Torode 

Vaillancourt Woodstrup Collection, the largest single 

donation the Museum has received to date. Approximately 

20% of the over 5,000 piece collection has been processed 

and will soon be added into the PastPerfect database. The 

collection is also the basis for the current Inheriting 

DuPage: A Family History exhibit. 

 

Also in 2014, Museum Intern, Andrea Martinez, began 

processing another large donation that encompasses 

several hundred pieces. Volunteer, Jennifer Warner, 

continues to catalog all other pending donations. 

 

Preservation and Collection Maintenance 

In 2014, the Illinois Department of Natural Resources 

awarded the Museum a $600,800 grant to restore the 

original unfading red slate roof of the building. The 

Foundation and Museum Guild also donated a total of 

$25,000 of matching funds for this project. Red slate, in 

addition to being authentic material for the time period, 

will last far longer than the asphalt shingles currently in 

place on the roof.  

 

In 2014, Museum staff continued to work closely with the 

Facility Department at DuPage County to maintain proper 

humidity and temperature levels for the preservation of 

Museum artifacts. This consistency is vital to meet the 

American Alliance of Museum’s accreditation 
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requirements for the preservation of Museum artifacts (see Appendix 3 for the accreditation guidelines). 

 

In 2014, the Museum applied for a grant from the National Endowment for the Humanities, to fund the 

digitization of the Museum’s Archive. The Museum will be notified of results in spring 2015. 

 

Museum Research 

The Museum assists students, organizations, historians, museums, and the general public with research of 

DuPage County history. Residents of the county are offered a half hour of complimentary research. After 

the initial 30 minutes, patrons are given an update on the information found. If more research is necessary 

the Museum charges a fee of $25 per hour. This is a comparable to local museums. 

 

In 2014, the Museum received 72 research requests, which was a decrease of 16% compared to 2013. 

Topics for research requests included Westmont’s history as Whiskey Hill and Henry C. Childs, an 

Illinois Legislator turned Colorado Spiritualist.  
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Fashion Accessories: In Vogue… & Out 

Image By: Museum Staff 

 

 
Postcard of the Wheaton Post Office 

71.14.4.5 DCHM Archival Collection 

 

 
Image from Inheriting DuPage 

Patricia Torode Vaillancourt Woodstrup 

Collection 

Exhibits 
 

Museum staff created an exhibit calendar for changing 

exhibits through 2017. This calendar allows staff  time for 

advanced preparation of  upcoming exhibits by 

researching specific artifacts for exhibit inclusion as well 

as preparing images for marketing purposes.  

 

Permanent Exhibits 
The Museum was unsuccessful in the application for a 

grant in 2014 to hire a consultant for the upcoming 

renovation of the Museum’s permanent exhibit space 

Enduring Values in a Changing Landscape. Nevertheless, 

Museum staff began research for the updating and 

renovation of the permanent exhibit and the currently 

featured documentary “The Changing Face of DuPage.” 

In 2015, research will continue, and Museum staff will 

apply for other grants to assist in the updating of the 

gallery. To complete a renovation plan for that gallery the 

Museum will need $20,000. 

 

Changing Exhibits  
In 2014, the Museum hosted a number of exciting 

exhibits. The Fashion Accessories In Vogue… & Out 

exhibit was open January 25 – August 24, 2014, and 

featured fashion accessories from the Museum’s 

permanent collection dating from the late 1800s through 

modern day. For the exhibit, 241 pieces from the 

Museum’s collection and 28 items on loan were used. 

 

In May, the Museum exhibited Selected Landmarks in 

Wheaton, IL in honor of the National Trust’s Historic 

Preservation Month and the City of Wheaton’s Historic 

Preservation Week. This exhibit featured the work of 

local artist, William D’Arcy, and historic photographs 

from the Museum’s archival collection. 

 

On July 10, 2014, the Museum also welcomed a scale 

replica of the Museum building made from LEGOs®. 

Matt De Lanoy of the Northern Illinois LEGO® Train 

Club was commissioned by the Museum to design and 

construct the model for the Museum. 

 

On September 13, 2014, the Museum opened Inheriting 

DuPage: A Family History. This exhibit celebrates 

DuPage County’s 175
th
 anniversary and features nearly 

200 artifacts from the 5,000 piece Patricia Torode 

Vaillancourt Woodstrup Collection. 
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Adams Memorial Library with red slate roof 

Image from: DuPage County Historical Museum 

 

 

Permanent Exhibit 

Image By: Wheaton Park District Staff 

 

 

 

 
Volunteers Jean and Jerry Gieraltowski work on 

digitizing collection pieces. 

Image By: Museum Staff 

 

 

Institutional Stewardship  

 

Strategic Plan 

The current staff will review the Strategic Plan in 

2015 and update the long-range goals in the areas of 

audience development, collections, exhibits, 

education, accreditation, financial self-sustainability, 

capital improvements/assets, volunteers, and 

institutional stewardship. The Conservation 

Assessment Reports and a fundraising plan for the 

DuPage County Historical Museum Foundation Board 

will be included in the 2015 Strategic Plan. 

 

Business Plan 

Staff completed a Business Plan for the Museum in 

2010. A redesign of the Business Plan will be part of 

the Wheaton Park District Strategic Plan and is to be 

completed in 2015. 
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Accreditation 

DuPage County Historical Museum continues to work towards accreditation. Staff has identified several 

key areas that the Museum needs to focus on before accreditation may be obtained through the AAM. 

Itemized plans for these steps will be included in the updated Strategic Plan. 

 Repair the building’s outdated roof  (in progress). 

 Establish a solid timeline and fundraising plan for updating the Museum’s permanent exhibit that 

focuses on the general history of DuPage County.  

 Complete an inventory of the Museum’s existing collections (in progress).  

 Digitizing the Museum’s collection (in progress). 

 Address concerns over UV filters in collection storage and exhibition space. 

 

In 2013, DuPage County Historical Museum completed the Conservation Assessment Program, resulting 

in two complete reports on the building and Collection, which detailed the specific challenges the 

Museum faces in each area and helps Museum staff create a strategic plan for overcoming these 

challenges in the next few years. During 2014, the staff continued to work with these challenges by 

tracking artifacts’ environmental conditions more closely, addressing issues concerning the plants near 

the foundation of the building and applying for grants to help replace the ageing roof. These plans will 

continue in 2015.  

 

The AAM changed and updated the application process for accreditation in 2013. The current 

requirements are listed in Appendix 3.  

 

 
 

 

 

 

 

 

 

 

 

 
1.
 There are currently 30 Museums in the State of Illinois that are accredited. Naper Settlement and the 

Morton Arboretum are the only museums from the County of DuPage that have been accredited by the 

AAM as of March 2014.These are the most recent published statistics available from AAM. 

  

Illinois County Number of Accredited 

Museums 

Cook 16 

DuPage 2 

Lake 1 

McLean 1 

Peoria 1 

Springfield 4 

Champaign 3 

Coles 1 

Jackson 1 

Total 30 

Annual Budget % of Accredited Museum 

$350,000 and under 8% 

$350,000 to $499,999 6% 

$500,000 to $999,999 18% 

$1,000,000 to $2.9M 30% 

$3M to $4.9M 12% 

$5M to $14.9M 17% 

$15M and over 10% 

Budget for Museums Accredited by the AAM
1
 

 

Museums Accredited in Illinois
1
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Financial Summary 
 

DuPage County Historical Museum continues to focus on earned revenue opportunities. In 2014, 

increases were seen in educational programs and special events. Educational programs in 2014 included 

several camps which were not available in previous years such as the LEGO® camps, Dinosaur camp, 

and Fashion Camp. Due to their success, the LEGO® and Dinosaur camps were slated to continue in 

2015. 

 

Decreases were seen in facility rentals, shop sales, sponsorships, grants and donations since 2013. The 

decrease in grants and donations can be attributed to a number of grants received in 2013 including the 

Conservation Assessment Grant and grants from the DuPage Community Foundation which covered 

programming from 2013-2015. Facility rental revenue also dropped in 2013. The Auditorium was rented 

at no charge to some of the Museum’s partners including the DuPage County Historical Society and the 

Downtown Wheaton Association for mutually beneficial partner programs.  

 

In terms of expenses, marked decreases were seen in mileage reimbursement, marketing, and full time 

salaries, the latter due to timing of the hiring of two replacement, full time employees. Increased expenses 

included employer health insurance, IS and T services, utilities and contractual expenses. Staff expected 

these increases as prices continue to rise on these commodities. The contractual expenses were slightly 

higher than in 2013 due to a contract with the Play-Well Organization for LEGO® camps. 

 

  

Sponsorships 

1% 

Research 

1% 

Special Events 

2% 

Educational 

Programs 

50% 

Birthday Parties 

2% 

Rentals 

3% 

Shop Sales 

4% 
Grants and 

Donations 

36% 

Earned Revenue 2014 



20  

 

Operating Budget Comparison 

All 2014 calculations are preliminary and will be confirmed through a professional annual audit.  

 

 

Description 2014 Actual 2013 Actual 2012 Actual  

    
Sponsorships-Special Events 300.00 525.00 122.00 

Ed. Programs/ Research 24,573.00 10,850.66 17,614.60 

Special Events 698.00 430.00 0.00 

Facility Rentals 1,545.00 5,980.00 4,600.00 

Shop Sales 1,925.28 2,073.20 1,858.98 

Grants and Donations 146,600.05 143,560.13 137,517.37 

    

Revenue Sub Totals: 175,641.33 163,418.99 161,712.95 

    

Salary and Wages    

FT Administrative Salaries 89,490.98 95,715.17 93,689.01 

Part Time Non Exempt 13,339.40 12,266.42 10,528.47 

    
Contractual  13,821.44 10,294.17 13,527.30 
Life Insurance 192.36 115.31 113.36 

Employer Health Insurance 33, 877.48 26,702.43 25,992.31 

IS and T Services 5,390.56 5,475.62 7,452.31 

Utilities 8,433.60 7,320.27 5,918.77 

    

Supplies 15,480.49 14,537.48 10,726.87 

IS and T Supplies 2,049.63 1,344.51 2,245.85 

    

Marketing 2,362.04 2,428.53 2,581.09 

Fundraising Expenses 224.40 0.00 0.00 

Mileage Travel Reimbursement 101.46 1,236.40 1,205.62 

Dues and Subscriptions  626.33 739.00 738.30 

Training 2,430.20 718.50 324.50 

    

Capital    
Capital Expense-Computers 419.91 173.08 781.16 

    

Expense Sub Totals: $188,240.28 $179,066.89 $175,824.92 

    

Revenue Totals: $175,641.33 $163,418.99 $161,712.95 

Report Totals: ($12,598.95) ($15,647.90) ($14,111.97) 

  

  



21  

 

 
 

 

 

 

DuPage County Historical  

Museum Guild 

 

500 Hours 

 

 

 

DuPage Society of Model 

Engineers 

 

200 Hours 

 

 

 

Individual Volunteer Hours 

 

860 
 

 

 

 

DuPage County Historical Museum Guild 

members listening to carols at the 2014 Annual 

Museum Guild Bazaar 
Image By: Michelle Podkowa 

Personnel 
 

Staff 
Many changes occurred with staffing in 2014. The 

Museum said goodbye to Aaron Ianno, who served as a 

Museum Assistant for four years. The Museum hired 

Mychal Brown, a longtime volunteer with the Museum, 

and Morgan Valenzuela as new Assistants. Sara Buttita, 

the Museum Educator since 2009, resigned to pursue 

employment in Chicago. Curator Sara Arnas also resigned 

to pursue a new opportunity in Chicago after directing the 

Museum for more than five years.  The Museum 

promoted Michelle Podkowa, the Visitor Services 

Coordinator, to Museum Facility Manager and Educator. 

Staff hired new Curator Ashley Downing, in early 2015.  

 

Wheaton Park District Administration 
The Museum building also functions as the 

Administrative Office for Wheaton Park District. Staff 

serves the public as both Museum Assistants and 

Administrative Receptionists. Serving in the 

Administrative capacity, staff processes activity 

registrations, ticket sales, and citizen concerns for the 

District. Museum Assistant Alexis Muschal received 

additional training with the District’s ticketing software. 

Staff also processes registrations for Special Facility 

events such as Taste of Wheaton, Fourth of July Parade, 

Brew Fest and others.

 

Volunteers 
Volunteers work in the areas of collections management, 

archival research, exhibit development, visitor services, 

educational programming, special events and marketing. 

The volunteers provide the Museum with invaluable 

services and tremendous dedication. The Museum’s 

individual volunteers and volunteer organizations 

contributed over 1560 hours equivalent to $37,564.80 in 

2014. †  

 

The Museum’s two volunteer organizations The Museum 

Guild and the DuPage Society of Model Engineers have 

been offering the Museum support for 31 years and 50 

years respectively.   The Museum Guild, founded in 1983, 

raised thousands of dollars for the Museum each year at 

the aforementioned Holiday Bazaar. They donate time and 

talent to create the items for sale at the Bazaar.   

The DuPage Society of Model Engineers have been 

involved with the Museum since Edwin Deicke purchased 

the building for the Museum in 1965.  Members of 
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DPSME renovated the lower level space and installed the HO model railroad.  Over the years, members 

of DPSME have generously run the railroad for families on select Saturdays.  Museum staff is not 

involved in the maintenance or operation of the railroad, which makes it imperative that DPSME continue 

to receive support from the staff.  

 

†Calculations were based on statistics from the Corporation for National and Community Service. The 

estimated value of volunteer time in Illinois for 2013 was $24.08 per hour. 

http://independentsector.org/volunteer_time#sthash.ZYNKe0gY.dpbs 

 

Interns 
The Museum hosts interns regularly throughout the year. Requirements include that each intern complete 

210 hours at the Museum.  

 

Andrea Martinez is a current Anthropology student at the College of DuPage. Andrea helped the Museum 

catalog an anonymous collection as well as worked special events and programs during November and 

December of 2014. Andrea continues to work as an intern at the Museum for 2015. 

 

Samantha Fornino, a recent graduate of Illinois State University, assisted the Museum staff with the 

development and orchestration of educational programming and research. 

 

Zachary Bishop, a History and English Major at Elmhurst College, assisted in research, label writing, and 

installation of exhibits in 2014. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Volunteer Name Year Started 

Volunteering 

2014 Hours 

Contributed  

Mychal Brown 2010 78.25 

Melody Coleman 2014 24.5 

Brian Cory 2014 6.25 

Irina Gorbunova-Ford 2014 53.5 

Jean Gieraltowski 2000 58.5 

Jerry Gieraltowski 2004 69 

John Kelly 2014 60 

Alexa Lindsley 2014 25 

Emily McCafferty 2012 84.5 

Nancy Morris 2010 84.25 

Bonnie Nelson 2014 36 

Amy Nicholas 2013 29.75 

Rachel Olson 2013 16.5 

Kathy Oswalt 2014 3.75 

Craig Passley 2014 96 

Heidi Rosenwinkel 2014 54 

Clare Sokolowski 2014 11.5 

Jennifer Warner 2012 69 

Totals  860.25 
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Staff Development  

Michelle Podkowa, Museum Facility Manager and Educator 

DuPage County Genealogical Conference 

Illinois Association of Museums 

 Conference, Rockford, IL 2014  

CPR/ AED Training, 2014 

Giant Steps Autism Training 

Wheaton Park District Strategic Planning 

Committee Measurement, Survey and  

Analysis Team

Alexis Muschal, Museum Assistant 

Association of Midwest Museums 2014 

 Conference, St. Louis  

Giant Steps Autism Training  

CPR/ AED Training, 2014  

Wheaton Park District Strategic Planning 

 Committee Communication Charter Team 

Rec Trac Training for Ticketing Functions, 

 Vermont Systems Incorporated 

 

Mychal Brown, Museum Assistant 

CPR/ AED Training, 2014 

 

Morgan Valenzuela, Museum Assistant 

CPR/ AED Training, 2014 

 

Three members of the Museum staff moved on to new opportunities in 2014, the Museum would like to 

thank them for their dedicated service to the Museum’s Mission and Vision. Their professional 

development activities are listed below.  

 

Sara Arnas, (Former) Museum Curator  

Association of Midwest Museums 2014 

 Conference, St. Louis, MO 

Giant Steps Autism Training 

CPR/ AED Training, 2014 

Wheaton Park District Strategic Planning 

 Committee 2010-2014 Strategic Plan and  

Charter Wrap Up Team 

 

Sara Buttita, (Former) Museum Educator  

CPR/ AED Training, 2014 

KDRMA Board Member 

Giant Steps Autism Training 

 

Aaron Ianno, (Former) Museum Assistant  

Wheaton Park District Strategic Planning 

 Committee Community Partnership 

 and Engagement Team 

CPR/ AED Training, 2014 

Giant Steps Autism Training 

 

Professional Group Participation 

DuPage County Historical Museum is a member with the following agencies 

American Association of Museums 

American Association of State and Local History 

Association of Midwest Museums 

Downtown Wheaton Association 

DuPage County Convention and Visitor’s Bureau 

Illinois Association of Museums 

Illinois Heritage Association 

Illinois Association of Park Districts 

Illinois Parks and Recreation Association 

Kane DuPage Regional Museum Association 

Landmark Illinois 

West Suburban Philanthropic Organization 

Wheaton Chamber of Commerce 

Lisle Chamber of Commerce

National Trust for Historic Preservation 
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Grants and Awards  
 

Grants 

In 2013, the DuPage County Historical Museum received 

a grant from the DuPage Community Foundation for 

educational programs related to Inheriting DuPage: A 

Family History exhibit in 2014-2015.  

 

Also in 2013, DCHM received a FORWARD DuPage 

grant, which allowed the Museum to purchase additional 

toys for our interactive Kitchen in the Inside History 

Gallery. 

 

Staff participated in a webinar through the Illinois Arts 

Council regarding their grant process on February 25, 

2014. 

 

In June 2014, the Illinois Department of Natural 

Resources approved a grant for $600,800 to historically 

restore the Museum’s original unfading red slate roof. See 

Appendix 4 for the IDNR grant letter. 

 

In July, a grant was submitted to the National Endowment 

for the Humanities to assist with digitizing and inventory 

of the Museum’s archive. The grant would assist in 

funding three part-time positions for three years. A 

decision regarding this grant will be announced in spring 

of 2015. 

 

In December 2014, the Museum was awarded a $1,000, 

unrestricted grant from the History DuPage Fund of The 

DuPage Community Foundation. See the grant letter in 

Appendix 4. 

 

The Museum was unsuccessful in an application for a 

grant from the Costume Society of America for archival 

supplies. 

 

The Museum applied for a grant through the Eastern 

Illinois University Graduate School Research and 

Creative Activity Award to fund a digitization project of 

the Museum’s postcard archives. The Museum expects to 

hear from EIU with the results in early 2015. 
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Awards 

In February 2014, DCHM was nominated for Small Non-Profit of the Year by the Wheaton Chamber of 

Commerce. Part time staff members Aaron Ianno, Alexis Muschal and Michelle Podkowa were also 

honored as Top 30 Under 30 Young Professionals in Wheaton.  

 

Staff members also received other awards as well. Michelle Podkowa received a “You Rock!” Award 

from the Wheaton Park District. Museum Assistant Alexis Muschal received a scholarship to allow her to 

attend the Association of Midwestern Museums’ (AMM) Annual Conference in St. Louis in July 2014. 

 

In 2014, the Illinois Association of Museums honored the Museum with two Awards of Best Practice. 

The first was an Award of Merit for the 2013 Annual Report. The second was an Award of Excellence for 

the “elegant” and “eye-catching” promotional materials for the In Vogue…and Out exhibit. The awards 

were presented on October 22, 2014 at the IAM annual conference in Rockford. See Appendix 4 to view 

the award letter. 

 

In October, the Museum Foundation held their first Hope & History Award ceremony honoring Dan 

Goodwin. The Illinois Park and Recreation Association awarded the Museum Foundation first place in 

their Media Relations Campaign.  

 

 

 

  Staff at Wheaton Chamber of Commerce “Wheaton’s Best” Award Ceremony.  
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Speakeasy Casino Night 

 

 
Shakespeare in the Park 

 

 
On Par Golf Outing 

 

 
Hope & History 

 

 

DuPage County Historical Museum 

Foundation 
 

The DuPage County Historical Museum Foundation was 

established in 2005 through resolution by the County 

Board for DuPage County. In 2010, the Foundation Board 

was reorganized in compliance with the 

Intergovernmental Agreement between The County of 

DuPage and Wheaton Park District. The Foundation's 

primary role is fundraising and development to support 

the mission of DuPage County Historical Museum. The 

Foundation is recognized as a 501(c)(3) nonprofit 

organization. In 2014, the following individuals served on 

the Foundation’s Board of Directors:  

 
Tim Elliott Board President 

  Chair: Membership 

Glen Ellyn Resident  

Attorney, Rathje Woodward  

 

Keith Letsche Vice President 

  Chair: CSADA 

West Chicago Resident 

Attorney, Bond Dickson  

 

Mike Benard Secretary 

Chair: Annual Appeal 

Wheaton Resident 

Executive Director Wheaton Park District  

 

Michael Fortner Board Member 

West Chicago Resident 

State Representative  

 

Amy Grant Board Member 

Wheaton Resident 

DuPage County Board Member 

 

Bob Jacobsen Board Member 

Wheaton Resident 

Milton Township Cemeteries Authority  

 

Don Puchalski Board Member 

Addison Resident 

DuPage County Board Member  

 

Scott Shorney Board Member 

  Chair: Casino Night & On Par 

Wheaton Resident 

Vice President, Hope Publishing  
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Foundation Initiatives  
 

In 2014, the Foundation focused on the following fundraisers and initiatives for the Museum with the 

partnership support of local individuals, businesses, and organizations: 

 
First Quarter: 
Casino Night, February 28, 2014 

The fourth annual Casino Night fundraiser event was held on-site at the Museum. The event highlighted 

casino activities for raffle prizes.  

 

Second Quarter:  
Friend-raiser Events 

During the second quarter, the Museum Foundation assisted with a variety of “friend-raiser” events 

including participating at Wheaton’s Fun Run In Color, In Good Taste, and Curious George Day.  

 

Third Quarter:  
Shakespeare in the Park, August 29 and 30, 2014 

In 2014, the Foundation, together through a partnership with Wheaton College Theater Department and 

Wheaton Park District, hosted the second annual Shakespeare in the Park. The event was attended by over 

2,000 guests and successfully served as a platform for heightening awareness about the Museum in the 

community.  

 
Fourth Quarter:  
Chicago Suburban Antique Dealers' (CSADA) Fox Valley Antiques Fall Show, October 18 and 19, 2014 

Together through a partnership with CSADA, the Museum staff, volunteers, and foundation board 

members assisted with the organization of an advertisement booklet and coordination of admission ticket 

sales during the two-day program held at the Kane County Fairgrounds. This was the third year for the 

partnership. 

 

On Par for DuPage, October 21, 2014 

Along with community partner, People’s Resource Center, the DuPage County Historical Museum 

Foundation hosted its second annual golf outing held at Arrowhead Golf Club. The event had an 

Oktoberfest-theme and included a raffle, silent auction, lunch, dinner, and golf activities.  

 

Hope & History, October 30, 2014 

For the first time, the Museum Foundation hosted the Hope & History fundraiser dinner. The event 

brought together over 300 business professionals and distinguished guests from around the State of 

Illinois. At the dinner, The Making a Historical Difference Award was presented to Daniel L. Goodwin, 

CEO & Chairman of The Inland Group of Real Estate Companies. The award signifies an individual’s 

leadership, business growth, economic impact, philanthropy, and voluntary civic services, all of which 

have made a lasting, positive impact on the quality of life for DuPage residents.   

 

Annual Appeal, 2014 

In 2014, the Annual Appeal focused on the success of the Museum and the Foundation throughout 2014. 

It featured the dedicated work of the Museum Guild, DuPage Society of Engineers, the success of the 

IDNR Grant Application, and the inaugural Hope & History event.  
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DCHM Foundation Budget Comparison 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DuPage County Historical Museum Foundation raised an estimated $131,788.77 with net revenue of 

$14,223.37 in 2014. All 2014 calculations are preliminary and will be confirmed through a professional 

annual audit. 

Description 2014 Actual 2013 Actual 2012 Actual  2011 Actual 

Special Events   3,339.00   

Music and Lecture  1,108.00 2,316.00 5,268.00 

CSADA 5,433.00 6,529.00 6,405.00  

On Par for DuPage Golf  42,705.00* 43,464.00   

Hope & History 34,675.00    

Casino Night 12,051.00 11,623.05 10,740.00  

Annual Appeal 4,540.00 3,930.00 4,315.00.00  

Sponsorships-Special Events 175.00 12,000.00   

Gift Shop Sales 100.00 4,309.80   

Grants and Donations 31,623.56 15,850.88 772.76 26,899.40 

Auction/Raffle proceeds  1,555.00 1,897.19  

Foundation Memberships 486.21 712.39 866.37 1,124.24 

     

Revenue Sub Totals: $131,788.77 $104,421.12 $29,812.32 $33,291.64 

     

Music and Lecture 162.50 3,385.61 2,944.70  

CSADA 1,890.11 1,624.35 1,302.00  

On Par for DuPage Golf 26,543.15 10,514.60   

Hope & History 28,375.45    

Casino Night 6,632.60 2,789.41 3,693.32  

Annual Appeal 1,456.82 1,942.85 3,070.89  

Contractual-Other  269.00 26,451.29 1,462.00 

Salary Reimbursement 35,134.77 29,130.24 19,923.17  

Credit Card Processing Fees 448.10 733.26 205.98 228.54 

Entertainment  600.00   

Printing  1,794.67   

Supplies 220.89 9,401.60 6,285.18 2,072.78 

Board Expenses 87.39 1,712.57 560.75 199.88 

Fundraising Expenses   1,500.00 4,893.34 

Operating Donations Made 7,061.38 12,372.77 0.00 11,621.00 

Capital Donation to WPD 5,000.00    

Audit 2,500.00    

Dues and Subscriptions 375.00 125.00 25.00 156.00 

Advertising and Publicity  716.23 55.00 247.53 

Postage 652.24 2,472.59   

Membership     

Expense Sub Totals: $117,565.40 $79,584.75  $63,321.45   $20,931.07  

Fund Revenue Sub Totals: $131,788.77  $106,798.07   $29,812.32   $ 33,291.64  

Report Totals: $14,223.37 $24,836.37  ($33,509.13) $12,360.57  

*Indicates the inclusion of $8,775.00 revenues collected directly by PRC for event. 
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Appendix 1 Tour, Program and School Groups 2014 

 

Group/Organization Type of Group Program Location 

Classical Conversations School Art and Folk Art Wheaton 

Cub Scout Pack 63 Den 4  Scout Museum Detectives 
 

Giant Steps School Self-guided tour Lisle 

Classical Conversations School Living Like an Illinois Settler Wheaton 

Classical Conversations School Combination Wheaton 

Carol Stream Park District 
 

Tour  Carol Stream 

Girl Scout Daisy Troop 50749 Scout Daisy & the Girl Scouts  
 

Girl Scout Daisy Troop 42106 Scout Museum Overnight 
 

Lincoln School School Living History    Wheaton 

Naperville Women's Club Club Tour  Naperville 

Clarewoods Academy School Architectural Walking Tour Wheaton 

Cub Scouts Scout Museum Detectives 
 

Community Outreach Group Self-Guided Scavenger Hunts 
 

Beacon Hill Retirement Community  Senior Tour  Lombard 

Cub Scout Pack 66 Den 4  Scout Tour  Naperville 

DuPage Montessori School School Combination Naperville 

DuPage Montessori School School Combination Naperville 

DuPage Montessori School School Combination Naperville 

Classical Conversations School Combination Wheaton 

Cub Scouts Scout Tour  Wheaton 

Classical Conversations School Folk Art painting Wheaton 

 

 

All tours and school/scout programs involved groups from DuPage County.  
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Military Memorabilia Collection 
by Dixie Devil Diver

Visit dixiedevildiver.com for more information.

Opening Armed Forces Appreciation Month May 2015
In conjunction with the DuPage County Historical 

Museum, this collection will be on display at 
Arrowhead Golf Club in Wheaton.

This extensive military collection includes military uniforms & headgear, 
patriotic posters, wartime home front items, war souvenirs, trench art, fl ight 

jackets & helmets, military fi eld gear and more.

Dedicated to Honoring and Preserving 
the Patriotic Legacy of Those who have Served 

in the United States Military

102 E. Wesley Street  |  Wheaton, Illinois 60187  |  dupagemuseum.org DuPAGE COUNTY HISTORICAL MUSEUM  |  DUPAGEMUSEUM.ORG

S e p t e m b e r  1 3 ,  2 0 1 4 – S e p t e m b e r  7 ,  2 0 1 5

E v ent  and Lecture  Series

S e p t e m b e r  1 3 ,  2 0 1 4 – S e p t e m b e r  7 ,  2 0 1 5

102 E. Wesley Street  |  Wheaton, Illinois 60187  |  dupagemuseum.org DuPAGE COUNTY HISTORICAL MUSEUM  |  DUPAGEMUSEUM.ORG

E vent  and Lecture  Series Spring
2015

A  Fa m i ly  H i s tor y

Inheriting  DuPage

S p o n s o r s h i p  O p p o r t u n i t i e s

E x h i b i t i o n  C o - S p o n s o r
$5,000

 •	 Listing	on	Donor	Panel	
	 •	 Listing	on	selected	collateral	material	
	 	 (programs,	signage,	etc.)	
	 •	 Link	from	museum	website	to	your	business	site
	 •	 Recognition	at	exhibition	events	
	 •	 15%	membership	discount	for	employees	during	run	of	exhibit	
	 •	 Business	membership	for	one	year
	 •	 Behind-the-scenes	tour	with	Museum	Staff
	 •	 Private	facility	use	to	entertain	clients	and	guests	(up	to	three	hours)

E x h i b i t i o n  P r e s e n t i n g  S p o n s o r
$10,000

 •	 Listing	on	Donor	Panel	
	 •	 Logo	on	all	collateral	material	
	 	 (programs,	exhibit	invitations,	signage,	etc.)	
	 •	 Link	from	museum	website	to	your	business	site
	 •	 Recognition	at	exhibition	events	and	programs
	 •	 20%	membership	discount	for	employees	during	run	of	exhibit	
	 •	 Business	membership	for	one	year
	 •	 Behind-the-scenes	tour	with	Museum	Staff
	 •	 Private	facility	use	to	entertain	clients	and	guests	
	 	 (up	to	four	hours)
	 •	 Ten	individual	memberships	
	 •	 Logo	recognition	on	custom	outside	banner	
	 •	 Opportunity	to	speak	and	recognition	at	exhibition	events	

For	more	information	about	sponsorship	opportunities	or	upcoming	
events,	call	us	at	630.510.4941	or	visit	our	website.

E x h i b i t i o n  G o l d  S p o n s o r
$500 
	 •	 Listing	on	Donor	Panel	
	 •	 Listing	on	selected	collateral	material	
	 	 (programs,	signage,	etc.)	
	 •	 Listing	of	business	on	Museum’s	website
	 •	 Behind-the-scenes	tour	with	Museum	Staff

E x h i b i t i o n  P l at i n u m  S p o n s o r
$1,000
	 •	 Listing	on	Donor	Panel	
	 •	 Listing	on	selected	collateral	material	
	 	 (programs,	signage,	etc.)	
	 •	 Listing	of	business	on	Museum’s	website
	 •	 10%	membership	discount	for	employees	during	run	of	exhibit	
	 •	 Business	membership	for	one	year
	 •	 Behind-the-scenes	tour	with	Museum	Staff

The	DuPage	County	Historical	Museum	is	pleased	to	celebrate	and	honor	the	
175th	Anniversary	of	DuPage	County	through	its	presentation	of	“Inheriting	DuPage:	
A	Family	History”	exhibition.	This	unique	exhibition	takes	visitors	on	a	journey	with	the	
County’s	founding	family	members	both	past	and	present	and	weaves	our	individual	
legacies	together	into	an	heirloom	exhibition	to	be	treasured	throughout	2014-2015	
by	thousands.	We	cordially	invite	you	to	be	a	part	of	this	elite	experience	and	support	
DuPage’s	heritage	through	exhibition	sponsorship.

1 0 2  E .  W e s l e y  S t r e e t   |   W h e at o n ,  I l l i n o i s  6 0 1 8 7

DuPAGE COUNTY HISTORICAL MUSEUM  |  DUPAGEMUSEUM.ORG

“Like branches on a tree, our lives may grow in different directions 
yet our roots remain as one. All the flowers of all the tomorrows are 
in the seeds of today. Learn from yesterday, live for today, hope for 
tomorrow.”  ~ Anonymous

Th ursday August 14 | 12-2P
Ages 12 & over | $19 | 331456-01

Join us for an afternoon with Bertha Palmer. 
Author and performer Leslie Goddard will 
portray Bertha Honoré Palmer, Chicago 

socialite, wife of real estate magnate 
Potter Palmer, and pace-setting arts patron. 
Although best remembered today for her 
Impressionist art collection, now at the 
Art Institute of Chicago, the glamorous 

Mrs. Palmer has her own fascinating story. 
As shrewd as she was stylish, Palmer helped 

recoup her husband’s � nancial losses after the 
Great Chicago Fire in 1871. At the World’s Columbian 
Exposition of 1893, she served as hostess to the world. 

Intelligent and witty, the intriguing Mrs. Palmer still compels 
attention today. � e program begins at noon followed by a 
luncheon in the beautifully restored museum auditorium. 

Sandwiches, fruit, scones, and tea will be served.

Please visit dupagemuseum.org to register 
or call 630.510.4941. Registration is required.

An Afternoon 
with Bertha Palmer

102 E. Wesley Street, Wheaton | dupagemuseum.org

Th ursday August 14 | 12-2P
Ages 12 & over | $19 | 331456-01

Join us for an afternoon with Bertha Palmer. 
Author and performer Leslie Goddard will 
portray Bertha Honoré Palmer, Chicago 

socialite, wife of real estate magnate 
Potter Palmer, and pace-setting arts patron. 
Although best remembered today for her 
Impressionist art collection, now at the 
Art Institute of Chicago, the glamorous 

Mrs. Palmer has her own fascinating story. 
As shrewd as she was stylish, Palmer helped 

recoup her husband’s � nancial losses after the 
Great Chicago Fire in 1871. At the World’s Columbian 
Exposition of 1893, she served as hostess to the world. 

Intelligent and witty, the intriguing Mrs. Palmer still compels 
attention today. � e program begins at noon followed by a 
luncheon in the beautifully restored museum auditorium. 

Sandwiches, fruit, scones, and tea will be served.

Please visit dupagemuseum.org to register 
or call 630.510.4941. Registration is required.

An Afternoon 
with Bertha Palmer

102 E. Wesley Street, Wheaton | dupagemuseum.org

Saturday, July 12 | 1:30-3:30P
FREE ADMISSION

Meet Curious George, make a Curious 
George craft and have a chance to purchase 
two of George's favorite reads, Curious 
George Takes the Train or Curious George 
Visits the Library. 

Book proceeds benefi t the DuPage County 
Historical Museum. Event is free; donations 
appreciated.

102 E Wesley Street | Wheaton, IL 60187 630.510.4941 
dupagemuseum.org

Curious George Visits the Museum Be our guest and enjoy a
FREE 30 day membership!

Membership is for two adults and their children/
grandchildren under the age of 18.

Benefi ts include:
– Reciprocal or discounted admission at more than 180 
 museums and historical institutions as part of the Time 

Travelers Program
– Membership renewal – 2 years for the price of 1
– 10% discount on gift shop purchases
– 10% discount on birthday party packages and programs

Name _____________________________________________

Address ___________________________________________

Email _____________________________________________

Phone ____________________________________________

Bring this in to the DuPage County Historical Museum
to pick up your 30 day membership!

Expires September 15, 2014

your county. your history.
102 E. Wesley Street | Wheaton | 630.510.4941

Be our guest and enjoy a
FREE 30 day membership!

Membership is for two adults and their children/
grandchildren under the age of 18.

Benefi ts include:
– Reciprocal or discounted admission at more than 180 
 museums and historical institutions as part of the Time 

Travelers Program
– Membership renewal – 2 years for the price of 1
– 10% discount on gift shop purchases
– 10% discount on birthday party packages and programs

Name _____________________________________________

Address ___________________________________________

Email _____________________________________________

Phone ____________________________________________

Bring this in to the DuPage County Historical Museum
to pick up your 30 day membership!

Expires September 15, 2014

your county. your history.
102 E. Wesley Street | Wheaton | 630.510.4941

31st Annual 
Museum Guild Bazaar

� e DuPage County Historical Museum will hold its 
31st Annual Holiday Bazaar this year. A � ne selection of 

handmade ornaments, unique gi� s, crocheted items, holiday 
decorations, stocking stu� ers, and “Granny’s Attic” will be 

available. Find gi� s for friends, family, teachers and colleagues. 
� is is the perfect way to start your holiday shopping! 

Saturday, November 15 
10 am until 3 pm 

� e adult chorus, Beyond Glee, will perform holiday carols 
from 12:30 to 1:30 p.m.

Free admission; cost of the items will vary.

102 E. Wesley Street  |  Wheaton, IL  |  630.510.4941  
dupagemuseum.org

The Lego® Train Show is coming to 
the DuPage County Historical 
Museum! You will see a spectacular 
LEGO® diorama, LEGO® skyscrapers, 
LEGO® Harry Potter and a 
custom LEGO® replica of the 
DuPage County Historical 
Museum!

Tickets at 
dupagemuseum.org/tickets

The event is produced by the:

102 East Wesley  •  Wheaton, IL 60187  •  630.510.4941  •  dupagemuseum.org

Saturday and Sunday, February 8 & 9  |  9 am to 4 pm

Free 
Admission! 
$3 recommended

donation

LEGO® Train Show 2014

Photo by Nellie Hertenstein

Photo by Nellie Hertenstein

Photo by Nellie Hertenstein

Join Shari Pontillo and her staff  for a 
series of workshops. All materials will 
be supplied. Bring a friend and create 
a special accessory!

Felt and Silk Flower Brooches or Hair Clips
Saturday, June 21 | 1-2:30P | Ages 13 & over | $30 | 331454-01

Resin Centerpiece Brooch or Hair Clip
Saturday, July 19 | 1-2:30P | Ages 13 & over | $32 | 331455-01

Introduction to Felting
Saturday, August 23 | 1-2:30P | Ages 13 & over | $30 | 331457-01

Register online at wheatonparkdistrict.com 
or call the museum at 630.510.4941.

Twisted Fiber 
Studio Classes 

at the DuPage County Historical Museum

102 E. Wesley Street, Wheaton | 630.665.4710 | dupagemuseum.org

2014

Go to 
www.wheatonchamber.com

VOTE 
for your favorite 

Wheaton Chamber of Commerce Businesses:
Large Business • Small Retail Business • Small Service Business

Small Health & Wellness Business • Fine Dining Restaurant 
Casual Dining Restaurant • Not For Pro�t Service Organization

Not For Pro�t Arts & Community Enrichment Organization

One vote per email per day will be honored.
Voting ends Monday, February 24th at midnight.

proudly sponsored by:
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2014

Go to 
www.wheatonchamber.com

VOTE 
for your favorite 

Wheaton Chamber of Commerce Businesses:
Large Business • Small Retail Business • Small Service Business

Small Health & Wellness Business • Fine Dining Restaurant 
Casual Dining Restaurant • Not For Pro�t Service Organization

Not For Pro�t Arts & Community Enrichment Organization

One vote per email per day will be honored.
Voting ends Monday, February 24th at midnight.

proudly sponsored by:

Vote for the DuPage County 
Historical Museum Foundation –
Not-for-Profit Arts & Community 

Enrichment Organization of the Year

Voting ends February 24! Vote today and often.

Hours
Monday-Friday, 8:30 am-4:30 pm
Saturday and Sunday, 12 to 4 pm

Admission
Free; donations are greatly appreciated.

Birthday Parti es
Plan your child’s next birthday party at the Museum! 
Choose from popular themes including trains, Victorian tea 
party and more. Visit dupagemuseum.org for details.

Guided Tours
Guided tours are offered during regular Museum hours 
and are available for individuals and groups as large as 30. 
Architectural walking tours are also available. We request 
that reservations be made at least seven days in advance. 
Please call 630.510.4941 for more information.

Contact
Sara Arnas, Museum Curator 
630.510.4958  |  sarnas@wheatonparks.org

Sara Butti  ta, Museum Educator 
630.510.4956  |  sbuttita@wheatonparks.org

Sarah O’Donnell, Director of Development
630.510.4986  | sodonnell@wheatonparks.org

Winter 2014 Train Dates
1:30-3:30P
February 15, March 15 & 29, April 19, May 17 & 31

Programs & Events 

dupagemuseum.org

   Like us on Facebook

102 E. Wesley Street | Wheaton, IL
630.510.4941

Speaking of Unmenti onables: The Rise 
and Fall of Ladies Underwear
18 & over | Saturday, May 3 | 3-4 pm 
Free (231110-01)

Women’s fashions are shaped, 
literally and fi guratively, by 
their underclothes. Throughout 
history a woman’s frame has not 
always been entirely her own. 
Delicate pieces of linen and lace, 
stiff corsets and sturdy hoops 
and bustles are 
fascinating to modern eyes. 

They are the unseen history of the era. This novel 
presentation will unveil facts and expose myths about 
women’s unmentionables. It includes stories from real 
women past and present and their amusing and sometimes 
uncomfortable relationships with their foundations. 
Participants will also view actual examples of historic 
underwear.

Up on Top: Spring Bonnets and Top Hats
Ages 4-12 | Saturday, April 12  
1-3 pm | Free (231313-01)

Join us for our series of free family 
workshops exploring the world of acces-
sories. We’ll make spring bonnets and 
top hats. This is a drop in program; chil-
dren must be accompanied. Donations 
are appreciated.

Charming Chests: Decorate a Jewelry Box
Ages 4-12 | Saturday, May 10 | 1-3 pm
Free (231314-01)
Join us for our series of free family workshops exploring 
the world of accessories. We’ll decorate jewelry boxes with 
jewels and charms. Make a beautiful chest to store your 
keepsakes. This is a drop in program; children must be 
accompanied. Donations are appreciated.

Summer 
Camps 2014
Look inside for our 

terrifi c LEGO® 
summer camps!

General Information

Please contact the museum at 
630.510.4941 for questions 
regarding any of the summer 
camps. Registration is available 
online at wheatonparkdistrict.com 
and by visiting the museum.

Refunds for camps will only be 
given if requested by the 
Wednesday before the fi rst day of 
camp. 

102 E. Wesley Street

Wheaton, IL 60187

630.510.4941

dupagemuseum.org

Museum Hours…
Monday-Friday    8:30A-4:30P
Saturday-Sunday     12-4P

DuPage County 
Historical Museum

Photo by Kyle Schlegel

Photo by Kyle Schlegel

C h i C a g o  S u b u r b a n  a n t i q u e S  D e a l e r S  a S S o C i a t i o n 

presents

K a n e  C o u n t Y  F a i r g r o u n D S   |   S t .  C h a r l e S ,  i l 

Benefiting

Saturday, October 18 & Sunday, October 19, 2014

40th Annual Fox Valley Antiques Show & Sale
Pioneer Spirit
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Signage

Welcome
2014 DuPage County 

Hope & History Dinner

Honoring
Daniel L. Goodwin

Chairman & CEO, 
The Inland Real Estate 
Group of  Companies

Benefiting

Please Check-In Here
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Web & Print Ads

The transformation of  trends in the fast paced and ever-changing world of  fashion 
will be explored through objects and images.  See how parasols, chatelaines, and 
hairpins faded from favor and what modern accessories replaced them.

DuPage  Coun t y  H i s to r i ca l  Museum
January 25-August 24

102 E. Wesley St.    Wheaton, IL 60187   630.510.4941    dupagemuseum.org

An exhibit featuring accessories from late 1800s 
through modern day.

Man’s Derby 
Mid-Late 19th Century
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dupagemuseum.org 

Learn about the founding era of the county 
through an in-depth look at the immigration 
and settlement stories of the extended family 
of Patricia Torode Vaillancourt Woodstrup, 
a descendant of several of DuPage’s first families.

Educational series sponsored by

 102 E. Wesley Street  |  Wheaton, Il  |  630.510.4941  |  Free Admission

FREE
ADMISSION

� e DuPage County Historical Museum Guild presents…

The 31st Annual 

Holiday Guild Bazaar

Saturday, November 15 | 10A-3P
Get a jump start on 
your holiday shopping 
and support DuPage 
County Historical 
Museum at this annual 
show. Featuring hand-
cra� ed holiday décor, 
ornaments, and 
other festive items. 

102 E. Wesley Street, Wheaton | 630.510.4941
d u p a g e m u s e u m . o r g

102 E. Wesley Street | Wheaton, IL 60187
dupagemuseum.org | 630.510.4941

Get Involved…

• Become a member
• Sponsor an exhibit
• Volunteer
• Attend exciting Special Events
• Donate auction items for annual      
  fundraisers
• Plan exciting events, join a committee

Call 630.510.4986 to learn more.

Your County. Your History. Be a Part of it. 

Explore history at

Now through August 2014 featuring 

Fashion 
accessories 
from 1890s 
to modern 

day. 

And in September, join us for a 175th 
Anniversary of  DuPage County, with 
special events and lectures to celebrate 

a rich legacy.

102 E. Wesley St.   Wheaton, IL 60187    
d u p a g e m u s e u m . o rg630.510.4941

d u p a g e m u s e u m . o r g
A facility of the Wheaton Park District

All Aboard for Train Saturdays*
at the 

DuPage County Historical Museum | Wheaton
*3rd & 5th Saturdays each month

dupagemuseum.org

 
 

Free
Admission!
$3 recommended

donation
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Invitations

Sponsorship Levels

q Diamond $7,500  |  2 tables of  10

q Platinum $5,000  |  1 table of  10

q Silver $2,500  |  6 tickets

q Gold $1,000  |  4 tickets

q Benefactor $500  |  2 tickets

q Friend $250  |  1 ticket

____  Table(s) of  10 at $1,000 per table

____  Individual Ticket(s) at $150 per 
          person

I am unable to attend, but please accept 

my donation of  $ _________________

Grand Total $ ____________________

List guest names on reverse side. 

Please kindly respond by Wednesday, October 22, 2014.
Name _______________________________________________________ 
Organization _________________________________________________
Address _____________________________________________________
City _____________________ State ___________  ZIP _______________
Phone _______________________________________________________
Email _______________________________________________________
Sponsor name to appear on all materials (if  applicable) 
____________________________________________________________

q Master Card         q Visa        q Check  
Please make check payable to DuPage County Historical Museum Foundation.

Name on Card: _______________________________________________

Exp Date: ___________________  Total Amount: $ __________________  

Signature: ____________________________________________________

Credit Card Number: ___________________________________________

For full sponsorship benefits and to purchase 
tickets, please visit dupagemuseum.org
Tickets and sponsorships are tax-deductible 
to the fullest extent allowable by the law.

Honoring Daniel L. Goodwin, with the 
2014 Making A Historical Difference Award

Benefiting:

2014

D I N N E R

DuPage County
Hope & History

Benefiting:

2014

D I N N E R

DuPage County
Hope & History

Making A Historical Difference Award

The DuPage County Historical Museum Foundation
102 E. Wesley Street, Wheaton, IL 60187   

630.510.4941   |   dupagemuseum.org

Please join us in honoring
Daniel L. Goodwin

Chairman & CEO, The Inland Real Estate Group of  Companies, Inc.

At the inaugural 
DuPage County Hope & History Award Ceremony

And presentation of  the
Making A Historical Difference Award

Benefiting 
The DuPage County Historical Museum Foundation

On 
Wednesday, October 29, 2014   

At 
Arrowhead Golf  Club

26W151 Butterfield Road  |  Wheaton, Illinois

5:30 p.m. Reception
6:30 p.m. Dinner (includes beer & wine) 

7:30 p.m. Awards Presentation

$150 Per Person • $1,000 Table of  Ten
Event Sponsorship Opportunities Available

Questions, please call 630-510-4941 or email RSVP@wheatonparks.org.  |  Sponsorship information available online.
Business Attire • 21 and Older Event • Ticket includes beer and wine.

 

The premier “Making a Historical 
Difference Award” has been established 
to honor individuals who through years of  
professional leadership, business growth, 
economic impact, philanthropy, and 
volunteer services, have made a lasting 
and positive impact on the quality of  
life for DuPage County residents. The 
DuPage County Historical Museum 
Foundation is pleased to present its first 
annual award to Daniel L. Goodwin, the 
Chairman and CEO of  The Inland Real 
Estate Group of  Companies.

Daniel L. Goodwin
Chairman & CEO, The Inland Real Estate Group of  Companies, Inc.
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Eblasts & Social Media
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 Appendix 3 Accreditation Guidelines
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 Appendix 4 Grant and Award Letters
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